EXECUTIVE BOOKSHELF BIBLIOGRAPHY
Moraine Park Technical College Libraries

Scope: The following bibliography contains books that are available with library card
to check out at the Fond du Lac Campus Library. Books contain information
for business leaders on the many aspects of business management.

Aguayo, Rafael (1990). Dr. Deming: The American who taught the Japanese about
Quality. New York, NY: Fireside

American Association of Community Colleges, & Association of Community College
Trustees. (2000). The Knowledge Net: A Report of the New Expeditions Initiative.
Washington, D.C.: Community College Press.

Barker, Joel Arthur. (1992). Future Edge: Discovering the New Paradigms of Success.
New York, NY: William Morrow and Company, Inc.

Beer, Michael, Eisenstat, Russell A., & Spector, Bert. (1990). The Critical Path to
Corporate Renewal. Boston, MA: Harvard Business School Press.

Bennis, Warren. (1990). Why Leaders Can’t Lead. San Francisco, CA: Jossey-Bass, Inc.,
Publishers.

Bennis, Warren. (1993). An Invented Life: Reflections on Leadership and Change.
Reading, MA: Addison-Wesley Publishing Company.

Blanchard, Ken & Bowles, Sheldon. (2000). Big Bucks: How to Make Serious Money for
Both You and Your Company. New York, NY: HarperCollins Publishers Inc.

Blanchard, Ken, Carew, Donald & Parisi-Carew, Eunice. (2000). The One Minute
Manager Builds High Performing Teams. New York, NY: William Morrow &
Company, Inc.

Blanchard, Ken, Carlos, John P., & Randolph, Alan. (1999). The 3 Keys to
Empowerment: Release the Power within People for Astonishing Results. San
Francisco, CA: Berrett-Koehler Publishers, Inc.

Blanchard, Ken, Hybels, Bill & Hodges, Phil. (1999). Leadership by the Book: Tools to
Transform Your Workplace. New York, NY: William Morrow & Company, Inc.

Blanchard, Kenneth (1988). The Power of Ethical Management. New York, NY:
Ballantine Books.



Blanchard, Kenneth, & Bowles, Sheldon M. (1993). Raving Fans. New York, NY:
William Morrow & Company, Inc.

Blanchard, Kenneth, Ph.D., Zigarmi, Patricia, Ed. D, & Zigarmi, Drea, Ed. D. (1985).
Leadership and the One Minute Manager. New York, NY: William Morrow and
Company, Inc.

Blanchard, Marjorie, Ph.D., & Tager, Mark J., M.D. (1985). Working Well: Managing
for Health and High Performance. New York, NY: Simon & Schuster, Inc.

Block, Peter (1987). The Empowered Manager: Positive Political Skills at Work. San
Francisco, CA: Jossey-Bass Inc., Publishers.

Block, Peter. ( 2002). The Answer to How is Yes: Acting on what Matters. San
Francisco, CA: Berrett-Koehler Publishers, Inc.

Block, Peter. (1993). Stewardship: Choosing Service over Self-Interest. San Francisco,
CA: Berrett-Koehler Publishers, Inc.

Blocker , Clyde E. & Plummer, Robert H. & Richardson, Richard C., JR. (1965). The
Two-year college: a social synthesis. Englewood Cliffs, N.J.: Prentice-Hall, Inc.

Bolman, Lee G., & Deal, Terrence E. (1984). Modern Approaches to Understanding and
Managing Organization. San Francisco, CA: Jossey-Bass Inc., Publishers.

Burrough, Bryan & Helyar, John (1991). Barbarians at the Gate: The Fall of RJR
Nabisco. New York, NY: HarperCollins Publishers.

Burt, Samuel. (1967). Industry and Vocational-Technical Education: A Study of Industry
Education-Advisory Committees. New York, NY: McGraw-Hill Book Company.

Byham, William C. Ph.D. (1988). Zapp! The Lightning of Empowerment. New York,
NY: Ballantine Books.

Camp, Robert (1989). Benchmarking: The Search for Industry Best Practices that Lead
to Superior Performance. Milwaukee, WI: ASQC Quality Press.

Carter, Forrest. (1976). The Education of Little Tree. University of New Mexico Press.

Cetron, Marvin, Davies, Owen (1989). American Renaissance: Our Life at the Turn of
the 21% Century. New York, NY: St. Martins Press.

Champy, James. (1995). Reengineering Management: The Mandate for New Leadership.
New York, NY: HarperCollins Publishers, Inc.



Cialdini, Robert B. Ph. D (1993). The Psychology Influence of Persuasion. New York,
NY: William Morrow & Company.

Cialdini, Robert B.(1993). Influence: Science and Practice. New York, NY:
HarperCollins College Publishers.

Clemer, Jim. (1992). Firing on all Cylinders: The Service/Quality System for High-
Powered Corporate Performance. Homewood, IL: Business One lrwin.

Cole, John Y. (1995). On These Walls: Inscriptions and Quotations in the Buildings of
the Library of Congress. Washington, DC: Library of Congress.

Collins, Jim. (2001). Good to Great. New York, NY: HarperCollins Publishers, Inc.

Covey, Stephen R. (1994). Daily Reflections for Highly Effective People. New York,
NY: Fireside.

Covey, Stephen R. (1999). Living the 7 Habits: Stories of Courage and Inspiration.
New York, NY: Simon & Schuster.

Crosby, Philip B. (1979). Quality is Free: The Art of Making Quality Certain. New
York, NY: McGraw-Hill, Inc.

Croshby, Philip B. (1984) Quality Without Tears: The Art of Hassle-Free Management.
New York, NY: McGraw-Hill, Inc.

Daniels, Aubrey C. (1989). Performance Management: Improving Quality Productivity

through Positive Reinforcement. Tucker, GA: Performance Management
Publications.

Davenport, Thomas. (1993). Process Innovation: Reengineering Work through
Information Technology. Boston, MA: Harvard Business School Press.

Davidwo, William H. & Uttal, Bro. (1989). Total Customer Service: The Ultimate
Weapon. New York, NY: HarperCollins Publishers.

Davis, Bob, & Wessel, David. (1998). Prosperity: The Coming 20-Year Boom and What
It Means to You. New York, NY: Times Books.

Day, George. (1990). Market Driven Strategy: Process for Creating Value. New York,
NY: The Free Press.

Deming, W. Edwards. (1982). Out of the Crisis. Cambridge, MA: Massachusetts
Institute of Technology.

DePree, Max (1989). Leadership is an Art. New York, NY: Dell Publishing.



DePree, Max. (1992). Leadership Jazz. New York, NY: Bantam Doubleday Dell
Publishing Group, Inc.

Dolence, Michael G. and Norris, Donald M. (1995). Transforming Higher Education: A
Vision for Learning in the 21% Century. Ann Arbor, MI: Society for College and
University Planning.

Drucker, Peter F. (1990). Managing the Non-Profit Organization. New York, NY:
HarperCollins Publishers.

Economic Report of the President. (February 1996). Washington: United States
Government Printing Office.

Eurich, Nell P. (1990). The Learning Industry: Education for Adult Workers.
Lawrenceville, NJ: Princeton University Press

Farson, Richard. (1996). Management of the Absurd: Paradoxes in Leadership. New
York, NY: Simon & Schuster.

Francoeur, Joan. (1997). The Wisconsin Technical College System: Higher Education
High Growth Industry. Milwaukee, WI: IBM Higher Education Solution Unit.

Frank, Milo O. (1986). How to Get Your Point Across in 30 Seconds or Less. New York,
NY: Simon & Schuster Inc.

Frankl, Viktor E. (1992). Man’s Search for Meaning. Boston, MA: Beacon Press.

Galloway, Dianne. (1994). Mapping Work Processes. Milwaukee, WI: ASQC Quality
Press Publications.

Gendlin, Eugene T. Ph.D. (1981) Focusing. New York, NY: Bantam Books.

Greenleaf, Robert K. (1996). On Becoming a Servant Leader. San Francisco, CA:
Jossey- Bass Publishers.

Hanks, Kurt & Pulsipher, Gerreld L. & Pulshipher, David (1997). Five Secrets to
Personal Productivity. Salt Lake City, UT: Franklin Covey Co.

Hellebein, Frances, Goldsmith, Marshall, & Beckhard, Richard (Eds.). (1996). The
Leader of the Future. New York, NY: The Drucker Foundation.

Hirsh, Sandra and Kummerow, Jean (1989). Life Types: Understand Yourself and make
the most of who you are...Based on the most widely accepted personality test in
the World. New York, NY: Warner Books, Inc.



Howard, V.A., Ph. D. & Barton, J. H., M.A. (1992). Thinking Together: Making
Meetings Work. New York, NY: William Morrow & Company, Inc.

Johnson, H. Thomas & Kaplan, Robert, S. (1991). Relevance Lost: The Rise and Fall of
Management Accounting. Boston, MA: Harvard Business School Press.

Johnson, Spencer, M.D. (1998). Who Moved My Cheese?: An Amazing Way to Deal with
Change in your Work and in your Life. New York, NY: G. P. Putnam’s Sons.

Kanter, Rosabeth Moss. (1997). On the Frontiers of Management. Boston, MA: Harvard
Business School Press.

Kaplan, Robert S. & Norton, David P. (1996). The Balanced Scorecard. Boston, MA:
Harvard Business School Press.

Kaplan, Robert S., & Norton, David P. (2001). The Strategy-Focused Organization:
How Balanced Scorecard Companies Thrive in the New Business Environment.
Boston, MA: Harvard Business School Press.

Katz, Richard N. & Oblinger, Diana G. (Eds.). (2000). The ““E” is for Everything: E-
Commerce, E-Business, and E-Learning in the Future of Higher Education. San
Francisco, CA: Jossey-Bass Publishers.

Kotler, Philip, & Fox, Karen F. A. (1995). Strategic Marketing for Educational
Institutions. Englewood Cliffs, NJ: Prentice-Hall, Inc.

Kouzes, James M. & Posner, Barry Z. (1987). The Leadership Challenge: How to get
extraordinary things done in organizations. San Francisco, CA: Jossey-Bass
Inc., Publishers.

Kozol, Jonathan (1991). Savage Inequalities: Children in America’s Schools. New
York, NY: Crown Publishers.

Kuczmarski, Susan Smith & Kuczmarski, Thomas. (1995). Values-Based Leadership:
Rebuilding Employee commitment, Performance, & Productivity. Englewood
Cliffs, NJ: Prentice Hall.

Lawler, Edward E. (1992). The Ultimate Advantage: Creating the High-Involvement
Organization. San Francisco, CA: Jossey-Bass Publishers.

Lee, Blaine. (1997). The Power Principle: Influence with Honor. New York, NY:
Simon & Schuster.

Lewis, Clarence Irving. (1929). Mind and the World Order: Outline of a Theory of
Knowledge. New York, NY: Dover Publications.



Liedloff, Jean (1985). The Continuum Concept: Allowing Human Nature to Work
Successfully. Reading, MA: Addison-Wesley Publishing Company, Inc.

Lucas, Ann F. (1994). Strengthening Departmental Leadership: A Team-Building Guide
for Chairs in Colleges and Universities. San Francisco, CA: Jossey-Bass Inc.,
Publishers.

Mahoney, James R. & Barnett, Lynn. (1998). Developing Technicians: Successful
International Systems. Washington D.C.: Community College Press.

Mann, Nancy R., Ph. D. (1989). The Keys to Excellence: The Story of the Deming
Philosophy. Los Angeles, CA: Prestwick Books.

McLean, J. W., & Weitzel, William. ( 1991). Leadership-Magic, Myth, or Method. New
York, NY: Amacom American Management Association.

Miller, Melvin D. (1985). Principles and a Philosophy for Vocational Education.
Columbus, OH: National Center for Research in VVocational Education.

Mills, D. Quinn. (1991). Rebirth of the Corporation. New York, NY: John Wiley &
Sons, Inc.

Montgomery, Cynthia A., & Porter, Michael E. (Eds.). (1991). Strategy: Seeking and
Securing Competitive Advantage. Boston, MA: Harvard Business School Press.

Myers, Isabel Briggs (1993). Gifts Differing: Understanding Personality Type. Palo
Alto, CA: Consulting Psychologists Press, Inc.

Naisbitt, John, & Aburdene, Patricia. (1990). Megatrends 2000: Ten New Directions for
the 1990’s. New York, NY: William Morrow & Company, Inc.

Naisbitt, John. (1996). Megatrends Asia: Eight Asian megatrends that are reshaping our
world. New York, NY: Simon & Schuster.

Nanus, Burt. (1992). Visionary Leadership: Creating a Compelling Sense of Direction
for your Organization. San Francisco, CA: Jossey-Bass Inc., Publishers.

Norris, Donald M. & Poulton, Susan E. (1997). Creating a Knowledge Age Vision for
Your Community College. Washington, DC: American Association of
Community College.

Oakley, Ed, & Krug, Doug. (1991). Enlightened Leadership: Getting to the Heart of
Change. New York, NY: Simon & Schuster.

Oblinger, Diana G. & Rush, Sean C. (Eds.). (1997). The Learning Revolution. Bolton,
MA: Anker Publishing Company, Inc.



Oblinger, Diana G. & Rush, Sean C. (Eds.). (1998). The Future Compatible Campus.
Bolton, MA: Anker Publishing Company, Inc.

Oliver, Richard W. (2000). The Coming Biotech Age: The Business of Bio-Materials.
New York, NY: McGraw-Hill, Inc.

Prosser, Charles A. & Quigley, Thos. H. (1949). Vocational Education in a Democracy.
Chicago, IL: American Technical Society.

Roberts, Wess Ph. D. (1985) Leadership Secrets of Attila the Hun. New York, NY:
Warner Books, Inc.

Ryan, Kathleen D. & QOestreich, Daniel K. (1991). Driving Fear Out of the Workplace.
San Francisco, CA: Jossey-Bass Publishers.

Scherkenbach, William W. (1991). The Deming Route to Quality and Productivity: Road
Maps and Roadblocks. Washington, D.C.: CEEPress Books.

Scholtes, Peter R. (1998). The Leader’s Handbook: A Guide to Inspiring Your People
and Managing the Daily Workflow. New York, NY: McGraw-Hill.

Senge, Peter, M., Roberts, Charlotte, Ross, Richard B., Smith, Bryan J.& Kleiner, Art.
(1994). The Fifth Discipline: The Art and Practice of the Learning Organization.
New York, NY: Doubleday Dell Publishing Group, Inc.

Shaw, Sondra C. & Taylor, Martha A. (1995). Reinventing Fundraising: Realizing the
Potential of Women’s Philanthropy. San Francisco, CA: Jossey-Bass Publishers.

Shechtman, Morris R. (1994). Working Without a Net: How to Survive & Thrive in
Today’s High Risk Business World. Englewood Cliffs, NJ: Prentice Hall.

Spears, Larry C. (Ed.). (1995). Reflections on Leadership: How Robert K. Greenleaf’s
Theory of Servant-Leadership Influenced Today’s Top Management Thinkers.
New York, NY: John Wiley & Sons, Inc.

Spector, Robert, & McCarthy, Patrick. (1995). The Nordstrom Way: The Inside Story on
America’s #1 Customer Service Company. New York, NY: John Wiley & Sons,
Inc.

Susskind, Lawrence & Cruikshank, Jeffrey (1987). Breaking the Impasse: Consensual
Approaches to Resolving Public Disputes. New York, NY: Basic Books, Inc.



Sviokla, John J., & Shapiro, Benson P. (Eds.). (1993). Keeping Customers. Boston, MA:
Harvard Business Review Book.

Tannen, Deborah Ph.D. (1994). Talking From 9to 5. New York, NY: William Morrow
& Company, Inc.

Tannen, Deborah, Ph.D. (986). That’s Not What | Meant. New York, NY: Ballantine
Books.

Tapscott, Don. (1996). The Digital Ecomony: Promise and Peril in the Age of Networked
Intelligence. New York, NY: McGraw-Hill.

Townsend, Patrick L, & Gebhardt, Joan E. (1992). Quality in Action: 93 Lessons in
Leadership, Participation, and Measurement. New York, NY: John Wiley &
Sons, Inc.

Townsend, Patrick L. (1990). Commit to Quality. New York, NY: John Wiley & Sons,
Inc.

Tracy, Diane. (1990). 10 Steps to Empowerment: A Common-Sense Guide to Managing
People: How to Get Power by Giving It Away. New York, NY: William
Morrow and Company, Inc.

Tregoe, Benjamin B. & Zimmerman John W. (1980). Top Management Strategy: What it
is and How to make it work. New York, NY: Kepner-Tregoe, Inc.

Tregoe, Benjamin B., Zimmerman, John W., Smith, Ronald A. & Tobia, Peter M. (1990).
Vision in Action: How to Integrate your Company’s Strategic Goals into Day-to-
Day Management Decisions. New York, NY: Kepner-Trego, Inc.

Tweed, Stephen C. (1990). Strategic Focus: A Gameplan for Developing Competitive
Advantage. Hollywood, FL: Fell Publishers, Inc.

Ury, William (1993). Getting Past No: Negotiating your way from Confrontation to
Cooperation. New York, NY: Bantam Books.

Vaill, Peter B. (1998). Spirited Leading and Learning: Process Wisdom for a New Age.
San Francisco, CA: Jossey-Bass Publishers.

Wall, James E. (Ed.). (1976). Vocational Education for Special Groups. Washington,
D.C.: The American Vocational Association, Inc.

Wheatley, Margaret J., & Kellner-Rogers, Myron. (1996). A Simpler Way. San
Francisco, CA: Berrett-Koehler Publisers, Inc.

Whiteley, Richard, C. (1991). The Customer Driven Company: Moving from Talk to
Action. Reading, MA: Addison-Wesley Publishing Company, Inc.



Zeithaml, Valarie A., Parasuraman, A.& Berry, Leonard L. (1990). Delivering Quality
Service: Balancing Customer Perceptions and Expectations. New York, NY:
Macmillan, Inc.

Zemke, Ron (with Schaaf, Dick). (1989). The Service Edge: 101 Companies that Profit
from Customer Care. New York, NY: Penguin Group.



